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HE SAYS HE LOVES me for who I am and I believe him
every time he tells me because

now his eyes are closed
[ike asian persuasion.

Fuck with me baby.

This year’s It Boy, trending as truly now, enjoys wearing
designs from menswear, womenswear, mixing it all up
with street wear. Not your uncle’s cross-dressing, hold the
sequins, Sean Fabbi enjoys clothes from this season’s Dries
Van Noten asian inspired collection since it mirrors his
interest in all things Oriental. His nose is deep in the
latest Oishinbo Manga. He has the face of a witch in a
classically handsome sense. The new It Boy displays his
cool and unflappable demeanor combining Under Armour
12” Valkyrie Basketball Shorts with a Dries shirt and scarf
and vintage Raiders hat from his own collection. The
women in his life are well aware that he will protect this
house.

Never looking out of place, Sean—swoosh—swimming
in a yellow bitch, dining in the tea room at the Hunting-
ton explains to Madame,
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ALL CLOTHES BY KENZO, DRIES VAN NOTEN, UNDER ARMOUR, RALPH LAUREN, CHAMPION, AND STYLIST'S OWN.



!l got this Chinese chick

but had to leave her quick

cause she kept

bootlegging my shit.
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As a recent graduate from Bard College and the Stidel-
schule, he has already been hand-picked by Raf Simons
to be the face of Dior for 2013. Discovered at New York’s
GHE20GOTHIK where the young precocious Fabbi par-
ties the night away, he’s bi-coastal traveling between his
native home of Venice Beach, California and Manhattan,
New York. He explains, “Los Angeles provides me with
the space and familiarity of high school days, house par-
ties that keep me grounded, while New York, full of the
amphetamine adrenaline filled action, feels impossible to
turn down. The weather too—it doesn’t usually rain in
Southern California, much like Arizona.”

Whether he’s slurping tskuemen out of a Jingdezhen ce-
ramic bowl at Tsujita or ordering takeout bibim bap from
Panda Express, Fabbi’s taste is always exquisitely refined,
never taking for granted the symbolic register from which
all his actions derive. He’s a turbocharged otaku pumped
with the soul of a true future-minded globally-oriented
youth. His message? “Dying young was so last century, so
I juice on the regular. Call me when you need a change,
someone who ain’t trying to love you just fuck you baby.”
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